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Overview of the District
The uThungulu District Municipality is a category C municipality and is located in the 

north-eastern region of the KwaZulu-Natal province on the eastern seaboard of 
South Africa. It covers an area of approximately 8213 square kilometers, from the 
agricultural town of Gingindlovu in the south, to the Umfolozi River in the north and 
inland to the mountainous beauty of rural Nkandla.

The district comprises of the following 6 local municipalities:

Mbonambi                 (KZ 281)
uMhlathuze (KZ 282)
Ntambanana (KZ 283)
uMlalazi (KZ 284)
Mthonjaneni (KZ 285)
Nkandla (KZ 286)
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South Africa
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uThungulu District
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Vision

Our Vision is an economically sound 
district with effective infrastructure and a 
district municipality that empowers 
people, protects the environment and 
demonstrates leadership excellence
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Mission Statement

Our mission is to create a prosperous district by:
o Providing a high standard of essential basic 

services;
o Supporting sustainable local economic 

development and
o Encouraging community participation in service 

delivery projects.
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Core Values

o Integrity
o Transparency
o Commitment
o Co-operation
o Innovation
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Strategic Focus Areas

The five strategic focus areas of the uThungulu 
District Municipality are:

1. An economically sound district
2. Effective infrastructure
3. People empowerment
4. An integrated environment
5. Leadership excellence
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This paradoxical district comprises the best and 
worst of the two economies of South Africa as a 
country. The district is home to several of the 
largest industrial giants in the world, the retail 
sector in the urban areas are burgeoning with 
economic activity, the agricultural and tourism 
potential is boundless and there are ever-
increasing opportunities for local economic 
development. 

Two Economies
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Local Economic Development

The LED strategy of the district focuses on its comparative advantages 
in the agriculture, tourism and manufacturing sectors.

The agricultural potential of vast areas of the District is enormous and 
further development in this sector will contribute significantly to the 
District economy.  The rich natural heritage presents opportunities 
for community-based tourism projects in rural areas.  Within the 
manufacturing sector, downstream beneficiation remains a key 
challenge as many of the primary industries produce primarily for 
the export market.  The Richards Bay Industrial Development Zone 
is focusing on attracting a number of downstream beneficiation 
businesses, particularly in the aluminium and timber sectors.
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City of uMhlathuze
The City of uMhlathuze comprises the economic powerhouse of 
Richards Bay and Empangeni, and its supporting areas of 
Esikhawini, Ngwelezane, Nseleni, Felixton, Vulindlela, and rural 
area.  Some 296km² falls under the jurisdiction of one of South 
Africa’s most sophisticated local authorities, which is focusing on 
attracting more industrial, commercial and tourism investment to 
the region on the north coast of Zululand in KwaZulu-Natal. 
uMhlathuze Municipality offers investors and visitors first class, 
services and infrastructure.
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Economic Strength
A comprehensive infrastructure network serves the City of 
uMhlathuze, which is specifically designed to facilitate efficient 
exporting. A good internal road network links the commercial hub 
of Empangeni to the industrial and tourism hub of Richards bay, 
with an intense movement of people, goods and services taking 
place.  Situated close to the Richards Bay Central Business District, 
the regional airport remains an important access point serving the 
whole of Zululand. Industrial land is situated in proximity to the 
deepest port in South Africa, and is accessible by road or an 
extensive rail network.  Zoned industrial land can be made available 
for immediate sale at competitive prices.
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Natural Resources
uThungulu is well-endowed with natural 
resources. Its competitive advantages are: 

o A good climate that opens up avenues for 
productive agricultural and tourism 
development;

o agriculture with irrigation infrastructure in 
place; and

o a scenic environment and coastal terrain which 
create opportunities for tourism development
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Challenges
The uThungulu District faces its fair share 
of challenges in terms of service delivery, 
which is exacerbated by the geographical 
characteristics of mountainous terrains, 
large distances between our rural areas 
and the urban centres, and prolonged 
periods of drought.
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The need to address poverty, crime and the HIV/Aids 
pandemic are major challenges facing local government 
in the District.  Over 80% of the population is rural, with 
a high number of people in the 0-19 year age group.  
Women make up about 55% of the population

The accessibility of transport infrastructure to the rural 
communities throughout the District remains a pressing 
concern, as the transport network remains concentrated 
in the urban areas.
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Population
uThungulu has the third highest population (762791 people) in the 

province after Durban Metropolitan Council and Umgungundlovu 
District (Pietermaritzburg).

The population of uThungulu district is estimated according to 
Census 2001 to be 88591 persons, with just under a third residing in 
uMhlathuze municipality.

Present statistics (2008) estimate the population at approximately 1 
million.
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Population

Some 80% of the population is rural and 
53% is aged between 0 and 19 years. 
Women make up 54% of the population 
due to migration patterns associated with 
the province in general and there are large 
disparities in settlement concentrations. 
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The challenge is to provide basic services such as 
water and sanitation to people while stimulating 
local economic development, job creation and 
the growth of the small and medium business 
sector. The need to address poverty is one of the 
most critical issues. The municipality enjoys 
good relations with the business sector and non-
governmental organizations.
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The uThungulu District Municipality allocates the 
majority of its annual income to capital infrastructure 
projects in its three newly-established, local 
municipalities: Mbonambi, Ntambanana and Nkandla, 
where the vast majority of residents live in rural 
homesteads and unemployment is at over 50%. A lack of 
scarce skills has negatively affected the employment 
conditions, as industries have been forced to source 
labour outside of the region, to the detriment of local 
workers.
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Richards Bay Port
uThungulu’s gateway to the world markets is the Port of Richards 
Bay.

uThungulu’s unique qualities set it apart from many other regions 
in South Africa.  It boasts the largest deepwater port on the African 
continent, which imports the most bulk cargo of all African ports.  It 
has double the capacity of the Port of Durban to its south and 
handles in excess of 75 million tons of cargo annually. The 
development of the harbour facilities at Richards Bay has promoted 
the development of the manufacturing sector, such that it is the 
largest economic contributor to gross geographic product in 
uThungulu (51,4%). 
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The N2 highway links the District to other significant 
economic centres such as Durban and Johannesburg.  It 
also offers a direct route to Maputo in Mozambique.  In 
addition, the development of the Richards Bay Industrial 
Development Zone within the vicinity of the harbour is 
serving to boost economic activity and attract 
international investors wishing to take advantage of the 
investment incentives on offer, the competitive 
electricity price and the availability of affordable labour.
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Richards Bay, as a harbour and industrial town, 
offers a unique combination of a laid-back 
coastal lifestyle combined with an abundance of 
career opportunities and economic activity 
within a variety of sectors, from large-scale 
global industries such as BHP Billiton’s two 
aluminium smelters to the burgeoning small and 
medium business sector.
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Climate

The uThungulu District has a warm climate all 
year round, with very mild winters and hot 
humid summers.  There is also good seasonal 
rainfall.  The temperature climate and warm seas 
off the coastline make it an ideal location for the 
development of agricultural projects and 
tourism facilities.
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Water Supply
Phobane Lake, situated on the uMhlathuze River 
outside Eshowe, is the only major dam in the area.  This 
dam is used to regulate the flow to the lower reaches of 
the uMhlathuze River in order to meet agricultural 
irrigation needs for crops such as sugar cane, citrus and 
cotton.  It is also used for industrial and domestic needs.

Other major rivers used to supply water to the district 
include the uMfolozi River on the northern boundary 
and the Nseleni River.
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Land Use
Natural Environment

uThungulu district has a good climate and an abundance of natural 
resources. The available arable land is suitable for large-scale 
agricultural initiatives, like the present sugar and forestry as well as 
specialised and intensive agrigon opportunities like natural oils and 
fruits cultivation. The intrinsic beauty of the area enhances the 
opportunities for tourism in the district.  The terrain of uThungulu 
varies from the flat coastal belt, to the escarpment 900m above sea 
level. 
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The broad spatial structure of the district consists of a coastal plain 
or corridor that is rich in natural and built resources. A ‘shadow 
corridor’ comprising of commercial agriculture forms a rim of 
higher lying land around the coastal plain. The land is characterised 
by undulating topography containing commercial agriculture, 
which is dominated by forestry, rural settlement and small towns. 
The rest of the district is characterised by high lying dramatic 
landscape with rural settlement and forestry. The general spatial 
trend is that access to services and economic opportunities appears 
to lessen as one moves inland.
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Built Environment
The district is host to a wide variety of 
infrastructure and services. Richards Bay, 
Empangeni, Gingingdlovu, Mtunzini and 
Eshowe all have reasonably good levels of 
infrastructure and services
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Also found in the area are a variety of river 
valleys, the best known the Tugela River on the 
western boundary of the district. The variety of 
soils, temperate climate and good annual 
average rainfall as well as the large water 
catchments area of the Thukela catchments area 
all combine for added attractiveness.
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Agriculture
uThungulu offers highly favourable agricultural 
conditions as it has extremely fertile soils, good rainfall 
and enjoys an excellent, frost-free climate all year round. 
A wide variety of bio-climatic conditions are on offer 
across the district, from the mountainous area of 
Nkandla down to the coastline. The agricultural sector is 
a dual economy, consisting of commercial agriculture on 
one hand and traditional agriculture on the other.
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The commercial agricultural economy is 
based on the sugar and forestry industries. 
Traditional agriculture is practiced on 
most of the tribal lands in the district and 
has enormous potential for growth.
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Agriculture
The major land users in the District are:

Commercial Agriculture:
The main crop is sugar cane, grown largely in the lower-lying coastal
belt.  The production of the horticultural crops includes citrus, sub
tropical fruits and vegetables.
Forestry:
The commercial forestry sector is well-developed with large plantations
owned by private companies such as Mondi and Sappi.  Small-grower
timber production occurs mostly in the tribal area.
Subsistence Agriculture:
This is associated with the majority of the tribal areas, which are
characterized by under-developed and high levels of poverty.
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Tourism
uThungulu is also well-endowed with an abundance of natural 
resources.  It forms a gateway to some of the country’s finest game 
reserves and is rich in cultural heritage, offering a unique Zulu 
Kingdom experience.  uThungulu shares the branding “Heart and 
Soul of the Zulu Kingdom” with its neighbouring district 
municipality, Zululand.

Tourism is a major income-earner of wetlands, the most notable 
being Lake Cubhu and the Greater uMhlathuze Wetlands to the 
south of Richards Bay at Esikhawini.
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Investors Confidence
Confidence in uThungulu is increasing rapidly as 
investment flows into the region. Local economic 
development through sustainable means is a priority of 
the uThungulu District Municipality, which is focused 
on achieving this through community participation and 
empowerment. Various comparative advantages such as 
affordable labour, service costs and industrial land 
availability position uThungulu as a competitive 
investment destination
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Economic Performance Indicators for 
Richards Bay and uThungulu District

Economic Activity is expanding at a fairly 
rapid pace. During the first two quarters 
of 2007, Year-on-year economic activity 
expanded by a very healthy 15.73% after
economic activity expanded by 5.39% 
year-on-year during 2006.
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Average yearly economic activity increased by 17% from
January 2003 to June 2007, and by 2%during the first two
quarters of 2007.  Overall economic activity expanded
by 76% from January 2003 to June 2007.  Most of the
Increase have occurred since the third quarter of 2006.  The
local economy has over the period experienced 12
quarters of expansion in economic activity vs. only
6 quarters of negative expansion in economic activity.  
The trend is firmly in an upward direction.
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The exciting and good news is that the long
term trend of the Economic 
Performance Index is still in an upward 
direction, thus further growth in economic
activity can be expected.
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Business Confidence Index 
(BCI)

Sentiment measures obtained from business surveys
provide valuable information for the assessment of the
economic situation of an area and can facilitate forecasting. 
The measurement of business confidence is important, as it
reliably indicates the current and expected state of the
national economy.  It is widely recognized that
business people’s subjective individual expectations play a
key role in economic developments.
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The business confidence index varies between 0 and 100.  
Respondents in the retail, wholesale, motor trade, manufacturing 
building & construction sectors are asked to rate current business 
confidence as “satisfactory” or unsatisfactory”.  The business 
confidence index is derived as the gross percentage of the 
respondents responding “satisfactory”.  The business confidence 
index should therefore be interpreted as follows, i.e.. a value of 50 is 
indicative of neutrality, 100 indicates extreme confidence and 0 
indicates extreme lack of confidence.
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The BCI for Richards Bay / Empangeni and the
uThungulu district at present is 81 and should be 
interpreted as follows, i.e. a value of 50 is indicative of 
neutrality, 100 indicates extreme confidence and 0 
indicates extreme lack of confidence.  It seems that 
businesses are extremely positive and confident about 
the current and future state of business in the Richards 
bay/Empangeni and Uthungulu district.
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The District Economy

This section of the presentation is informed by the following 
components of the uThungulu district’s economy:

o Main Economic Sectors 
o Sectoral Contribution to GGP
o Socio-Economic Analysis
o Agriculture
o Tourism 

o Other sectors such as Construction and Manufacturing
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Main Economic Sectors
The vast majority of economic activity (88,6%) in the district is 
vested in Richards Bay, Empangeni and Felixton.  This area is the 
third most important in the province of KwaZulu-Natal in terms of 
economic production and contributes 7,6% of the total GGP and 
5,5% of the total formal employment.  Between 1986 and 1995 the 
average annual growth rate for the uThungulu region was 3,77% -
substantially higher than the province at 1,45% and the national rate 
of 1,19% per annum.  In 2002, the growth rate was 3,0%.

According to the recently completed uThungulu LED Strategy, the 
sectoral contribution to the GGP in the district is as per the 
following table.
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Sectoral Contribution to GGP
Uthungulu District (%)

Agriculture, forestry and fishing 7.4

Mining 9.1

Manufacturing 30.9

Electricity & Water 1.2

Construction 2.2

Wholesale and Retail Trade 10.2

Catering & Accommodation 0.8

Transport 9.9

Communication 1.8

Finance and insurance 3.3

Business services 5.7

Community, social and other personal services 7.1

General government Services 10.4

TOTAL 100
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The communication sector is the fastest growing sector in 
uThungulu, growing at an average of 8.2% per year in 
real terms between 1995 and 2004.  This is lower than the 
provincial and national average growth rates for this 
sector over the same period.  The same applies to the 
Finance and Insurance sector, where real growth was on 
average 6.9% per year between 1995 and 2004.  The 
Manufacturing sector grew at an average of 5.8% during 
the same period at more than double the provincial and 
national growth rate of this sector over the same period 
and remains the largest contributor to the district 
economy at 30,9%.  The real growth in Community and 
Social Services was also substantially higher in 
uThungulu than in the province and South Africa 
between 1995 and 2004.
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Socio-Economic Analysis
Economic Sectors

The biggest sector in uThungulu is the manufacturing sector, 
constituting about one third of the total uThungulu economy in 
2004.  Transport, General Government Services, and Wholesale and 
Retail Trade sectors contributed about 10% each to district economy 
in 2004.  The sectors contributing less than 2% to the district 
economy were the Electricity and Water, Catering and 
Accommodation, and Communication sectors.
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The district economy maintained an average 
annual growth rate of 12.1% between 1996 and 
2004, with the lowest growth point being 
expressed in 2002/3 with a growth rate of 7.89% 
recorded.  uThungulu’s growth rate is in excess 
of both the provincial and national trends and 
the district has patently sought locally focused 
investment to drive uThungulu’s economy.
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The district economy is based on the following economic 
pillars:  wholesale and retail, manufacturing, community 
services, interestingly both agriculture and construction 
have lost significant ground.  uThungulu has several key 
sectors, manufacturing and retail remain major 
contributors.  Interestingly mining, which in the early 
1990’s dominated the uThungulu economy has shrunken 
in influence.  The district’s economy appears to have 
matured from a purely extractive base to a more 
complex and integrated one.
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Local Economic Development
An LED Strategy has been compiled for the uThungulu District.  The 
strategy entailed the preparation of an in depth sector analysis of, 
amongst others, employment, infrastructure, agriculture, exports 
and imports.  The role of each of the above was analyzed with 
regard to the Local Economic Development.  For example, the role 
of education and HIV impacts on the skill level and availability of 
labour in the district; the provision of basic services relates to both 
health and available time resources for economic activities.  It is 
important to be aware of the strengths and weaknesses of existing 
economic sectors to direct new efforts for growth and development. 
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The following LED goals are contained in
the strategy:
o Grow tourism
o Grow manufacturing
o Support agricultural development
o Enhance ICT sector
o LED support mechanisms
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The following comparative advantages of uThungulu are
provided in the above strategy:

o The district has a broad based tourism appeal, from unique bird 
watching through to luxury accommodation and cultural 
happenings.  

o The agricultural sector dominates the district’s economy.  The 
products that dominate the area are sugar cane and timber 
production. Animal husbandry (cattle) and citrus farming are also 
significant commercial ventures. The agricultural sector impacts 
significantly on employment, income generation, economic linkages, 
land tenure and land reform and environmental considerations in 
the district. 

o The District is criss-crossed by a number of main transportation 
routes such as the N2 Highway, the R34 and the R66.
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In the uThungulu District, an LED Forum and Fund has been
established.  The Forum consists of the following role-players:

o uThungulu District Municipality
o The six local municipalities
o Zululand Chamber of Commerce & Industry 
o Department of Agriculture and Environmental Affairs
o Development Bank of Southern Africa
o KwaZulu-Natal Agricultural Union (KWANALU)
o Richards Bay Industrial Development Zone (IDZ)
o Private sector companies in the district
o SA Sugar Association
o Media
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Agriculture
The agricultural sector is of a dual nature, i.e. 
commercial and traditional agriculture.  The commercial 
agriculture is based on two main monocrops, namely 
sugar cane and forestry.  The cane and forestry sectors 
have been at the forefront of assisting emerging farmers.  
Traditional agriculture is practiced on most of the 
traditional authority lands in the district.  The 
development of this sector is hindered by a low skills 
base and a lack of organized bodies to provide financial 
assistance, access to markets and market channels.

Alive  with opportunity



11/17/2008 52

Tourism
Tourism developments in uThungulu focus on the coastal resource, eco
tourism, game and hunting.  There are a number of major tourism
attractions (resources) that have eco-tourism potential, namely:

o uMlalazi Nature Reserve
o Amatikulu Nature Reserve
o Ongoye Forest Nature Reserve
o Dlinza Forest Nature Reserve
o Entumeni Nature Reserve
o Enseleni Nature Reserve
o Nkandla Forest
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A  Tourism Master Plan was prepared to provide clear guidelines to
achieve sustainable tourism development within the uThungulu area
by setting and achieving implementable, realistic goals and objectives
as well as tourism project implementation plans. 

o The main project findings and tourism vision alluded to the 
following key recommendations:

o Agreement to the principle to develop uThungulu, manage, brand 
and market the areas as a “unique tourism destination” within the 
existing provincial tourism branding, i.e. “Kingdom of the Zulu” 
thereby increasing the number of domestic and foreign tourism 
visits. 
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o The uThungulu District Municipality is to be responsible for the 
overall management and marketing of the uThungulu district 
tourism sector.  This includes liaison and coordination with the six 
Local Municipalities in terms of setting up and operations of 
Community Tourism Associations as well as communication with 
representatives of the private sector. 

o Establishment of an Institutional Structure and Framework, i.e. the 
‘uThungulu Tourism Destination Management Office’ to implement 
the following: 
• Market Research and Tourism Data Collection
• Marketing Strategy and Publicity
• Tourism Product Development
• Tourism Product Standards Programme
• Tourism Knowledge and Awareness Media Campaign
• Tourism Training and Mentoring
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Manufacturing
Metals and related products is the biggest industry in the 
uThungulu manufacturing sector, contributing more than 40% of 
the nearly R4.6 billion worth of manufacturing output in 2004.  The 
second biggest contributor to the manufacturing sector in 
uThungulu was the petroleum, rubber, plastics and chemical 
industries which contributed 18% or R830 million in 2004, followed 
by the wood, paper and printing industry that contributed 13% in 
2004.  The manufacturing of food, beverages and tobacco products, 
transport equipment products, and furniture products, contributed 
more than R350 million each to the uThungulu economy in 2004.  
The sector focuses on exports.  The sector has few forward and 
backward linkages with the rest of the district’s economy.
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According to the uThungulu LED Strategy the real rate of growth in 
the manufacturing sector was just below 6% per annum between 
1995 and 2004.  However, there were significant differences in the 
growth rate of the different industries.  The furniture industry 
experienced real growth of 15% per annum between 1995 and 2004, 
i.e. real output increased by over 250% between 1995 and 2004.  The 
petroleum and chemical manufacturing industry had real annual 
growth of over 13% between 1995 and 2004.  This contrasts sharply 
with the clothing and textile industry, where manufacturing 
decreased by about 30% in real terms between 1995 and 2004, or 
nearly 2% per annum.  The food and beverages sector also 
experienced negative growth over this period.
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Total exports from uThungulu to the rest of the world was over 
R14.5 billion in 2005, while imports from the rest of the world was 
just under R4.5 billion in 2005.  The nominal growth of exports from 
uThungulu to the rest of the world was 19% per year between 2000 
and 2005, while the nominal growth in imports into uThungulu 
from the rest of the world was 21% per year over the period.
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Construction
Employment in the construction sector 
dropped by nearly 28% between 1995 and 
2004 which is indicative of low growth in 
hard infrastructure development.  Still, the 
sector employs an estimated 4182 people 
(4,4% of the employment in the district).  
Between 1995 and 2004 it has decreased by 
an average of 3,5%.
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Municipal LED Strategies
A brief summary of the LED strategies that 
have been prepared for each of the six 
Municipalities of UThungulu is given 
below.  These strategies are the result of 
extensive research into the LED potential 
and blockages in the local municipality 
areas.  As such, certain key issues are 
elicited from such strategies.
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o Ntambanana Local Municipality
o Focussed on the development of agricultural diversification through 

the development of co-operatives, accessibility to machinery and 
equipment as well as the establishment of periodic markets. Focus 
on beneficiation schemes related to agri-processing.  

o The Royal Zulu Nature Reserve remains a key feature of the tourism 
sector development, along with improvements in marketing and 
institutional structures.

o Business support services and skills training programmes will help 
facilitate an enabling environment for the furthering of the 
municipality’s LED goals
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o uMlalazi Local Municipality
o Agriculture LED focused on beneficiation activities; including an 

agri-processing plant, bio-diesel production and the introduction of 
further farmer co-operatives and additional market spaces. 

o Tourism sector LED projects focused on improved service delivery 
and better clustering of locally available services. 

o Trade and industry related LED initiatives relate predominantly to 
generating a more enabling environment for local business.
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o Mbonambi Local Municipality
o LED Strategy is anchored in the tourism sector, with the 

key local project being the development of the N2 
Gateway Cultural Village and the development of the 
Mbonambi Craft Emporium .

o Agriculture with focus on forestry products and agri 
processing through the formation of co-operatives as 
well as additional commercial food production schemes. 

o Manufacturing sector initiatives are centered on block 
and furniture making.
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o City of uMhlathuze
o LED strategy is multi-sectoral and integrated as both the formal and 

informal economies in the municipality are well developed.  
o Key area of focus is the manufacturing sector, and the development 

of the ‘missing middle’ or small suppliers of services and goods to 
large firms as well as in technical skills and capacity building. 

o Interestingly, despite the highly developed multiple sector 
economy, emphasis remains on the enhancement of infrastructure in 
order to better develop an enabling environment for LED growth
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o Mthonjaneni Local Municipality
o LED focused on agricultural and tourism sectors.
o Formulating and integrated agricultural plan, developing local 

markets as well as generating an enabling environment for 
agricultural growth are all key features. 

o Tourism related LED programmes are fairly diverse, key issues 
relate to the recognition of local potential, intensive marketing as 
well as environmental concerns.

o Business retention plans are an essential component; centered on 
infrastructure improvements and retention mechanisms. 
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o Nkandla Local Municipality
o LED focused on infrastructure development to create a more conducive 

environment for economic activity.  Proposed programmes and projects are 
designed to make use of local content (skills and inputs) and to generate 
greater capacity building. 

o Tourism and agriculture are two key sectors.  Projects include better access 
to tourism sites, the development of a cultural village and a comprehensive 
tourism strategy.  Agriculture LED focus  on forestry and agri-processing, 
utilising established best practices from the already existing Nkandla 
essential oils’ project and the Ntingwa tea estate project. 

o Soft infrastructure should also be addressed, i.e. a key emphasis on skills 
development and participation of local stakeholders to better encourage 
local economic development.
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ECONOMIC DEVELOPMENT 
PROJECTS IN PROGRESS: 

2008
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SOCCER 2010 AND BEYOND 
(SPORTS TOURISM)

Partners
o Phase 1: FIFA Spec Soccer              R 115 000 000,00                   uThungulu DM

Training facility and Synthetic                                               City of uMhlathuze
Athletics Track KZN DLGTA

KZN DSR

o Phase 2: Multi-Purpose Indoor                        R 385 000 000,00                  National Lottery
and Outdoor Sport Facility and Big Business
conference centre Banking Sector

PSL
Rugby Academy
Soccer Academy
Health & Fitness
Sports Medicine

o Soccer 2010 Indaba uThungulu KZN 
DLGTA

Alive  with opportunity
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CORRIDOR DEVELOPMENT 
PROJECTS

Partners
o Kwabulawayo                     R5 000 000,00                   uThungulu DM

Tourism Development                                                     Corridor Development Fund  

o Uthungulu Transport R9 000 000,00                                                                          uThungulu DM
Master Plan Corridor Development Fund

Dept of Transport
o Greater Mbonambi R150 000,00 uThungulu DM

Development Framework Corridor Development Fund
Plan

o Route 66 Zululand Heritage        R3000 000,00                              uThungulu DM
Route Infrastructure Corridor Development Fund
Development

uMlalazi LM
o uMhathuze Marina Craft               R2 600 000,00                             uThungulu DM

Development   Hub &        Corridor Development Fund                                    

Training Facility

EU Gijima KZN
o Northern KZN Film Office         R1 000 000,00 uThungulu DM

Illembe DM
Corridor Development Fund
EU Gijima KZN

Alive  with opportunity
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LED SECTORS:
AGRICULTURE

Partners 

- uThungulu DM
o Organically certified Essential Oils Co-Ops in                                                                -All Local Municipalities

Nkandla (Established) -EU Certification Authority
Mthonjaneni (Established) -EU Gijima KZN
Umlalazi (New Roll-out) -Dept of Economic Development
Mbonambi (New Roll -out)
Ntambanana (Under investigation)

o Bio-Energy and Diesel in -uThungulu DM
Mbonambi (New Roll-out) -Local Municipalities
Umlalazi (New Roll-out) -Richards Bay Minerals

o Sokhulu Banana Farm (Mbonambi) -uThungulu DM
-Mbonambi LM
-Richards Bay Minerals

o Agriculture Sector Plan Review -uThungulu DM

o Agriculture Help Desk -uThungulu DM

Alive  with opportunity
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TOURISM 
(uThungulu 100% Funded) 

o Exhibitions at National Shows
o Advertising in Tourism, Travel and Accommodation 

Magazines
o Development of an Extensive Tourism Website
o Tourism Accommodation and Travel Guide
o Tourism Information Office
o Richards Bay Airport Beautification
o Tourism Master Plan Review
o Tourism Enterprise Development

Alive  with opportunity
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SMME AND SMALL BUSINESS 
SUPPORT 

(uThungulu 100% Funded)

o SMME Training Sessions
o SMME Fair and Exhibition
o SMME Funding Support Interventions in 

Response to Specific Operational 
Requirements

o SMME Help Desk
Alive  with opportunity
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EU GIJIMA KZN (70%) AND UTHUNGULU DISTRICT 
MUNICIPALITY (30%) PARTNERSHIP PROJECTS)

o uThungulu District LED Strategy Plan (Finalized)
o uThungulu Local Municipal LED Plans (Finalized)
o uThungulu and Family of Municipalities Investment 

Incentive Strategy (Finalized)
o uThungulu Film Office Study (Finalized)
o uThungulu Arts & Craft Development and Marketing 

Study (Finalized)
o Regional Fresh Produce Market Study (Close-out)
o SMME and Small Business Support Study (Close-out)

Alive  with opportunity
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COASTAL MANAGEMENT PROGRAMME:  JOINT INITIATIVE 
BETWEEN UTHUNGULU DM AND DEPARTMENT OF 

ENVIRONMENTAL AFFAIRS AND TOURISM

o Mthiyane Tourism Camp 
Road Upgrade

o Nhlabane Beach Road
Upgrade

o Raphia Monument Hiking Trails
Upgrade

o uMhlathuze Alkanstrand
Beautification

o Coastal Clean-up Campaign
o Mthiyane Tourism Camp Upgrade

of Visitors Facilities
o Nhlabane Beach Upgrade

of Visitors Facilities

Alive  with opportunity
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HOSTING OF LED STUDY 
TOURS: 2008

o Essential Oils Study Tour

o Visiting District Municipalities LED Study 
Tour

o Kenyan Delegation Study Tour

Alive  with opportunity
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THANK YOU
Enquiries :  DP Lubbe

Tel :  (+27) 35 7992503
E-mail :  lubbed@uthungulu.co.za
Website :  www.uthungulu.org.za

Alive  with opportunity
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